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SOCIAL MEDIA

FOR MTNA AFFILIATES



“Music is the original social media.”

—Jonathan Emile



73%



WHY

SOCIAL MEDIA?
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BENEFITS OF SOCIAL MEDIA

• Engagement

• Visibility

• Communication



GOALS & OBJECTIVES

What do you want to achieve 
through your social media efforts?



GOALS & OBJECTIVES

S.M.A.R.T.
• Specific.
• Measurable.
• Achievable.
• Relevant.
• Time-bound.



CONTENT STRATEGY 

& CREATION



TYPES OF CONTENT

Education Information



TYPES OF CONTENT

Entertainment Engagement



GETTING STARTED

1. Identify your Social Media Czar or Committee.
2. Update your accounts.
3. Develop your calendar.
4. Create content.
5. Track metrics.



ENGAGEMENT 101

• Like

• Comment

• Save

• Tag

• Share





WHY ENGAGEMENT MATTERS



ENGAGEMENT 

IN ACTION

Try it today!
• Take.
• Tag.
• Post.



FINAL THOUGHTS

• Authenticity > Perfection

• Quality > Quantity

• Collegiate Collaboration

• Consent is Cool

• Have Fun!



THANK YOU!

Questions?
Email Caitlin Carter
ccarter@mtna.org
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